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Google Ads

What is
Google Ads ?

INTRODUCTION -

Google Ads is one of the most powertul online advertising platforms,
developed by Google, that enables businesses to reach potential
customers across the internet. Launched in 2000, it operates on a
pay-per-click (PPC) model, where advertisers bid on specitic

keywords to display their ads on Google search results, YouTube,
Gmail, and partner websites in the Google Display Network. With
Google Ads, businesses can target audiences based on keywords,
location, device, language, demographics, and user interests—
allowing for highly customized and efficient marketing campaigns.
The plattorm supports various ad formats, including text, image,
video, and responsive ads, helping brands to etfectively convey their
messages. One of the biggest advantages of Google Ads s
measurable performance—advertisers can track impressions, clicks,
conversions, and return on investment in real time. Whether you're a
small business owner or a large enterprise, Google Ads provides a
flexible and scalable solution to increase visibility, drive traffic, and
boost sales in a competitive digital world.
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This includes the Google Search Engine, YouTube, Gmail, Google

Maps, and a vast array of third-party websites through the Google
Display Network (GDN). The main objective is to connect with

ootential customers right when they are either searching for
solutions you offer or exploring content that aligns with your
brand. By leveraging Google's massive user base and data-driven
targeting capabilities, Google Ads allows advertisers to reach
users with precision, ensuring their message appears at the most
opportune time in the user journey.
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Marketing Service

/2 \4 N7\

Visibility Clicks Conversions C C

ncrease visibili y Boost your sales

for your brand md viduals who are through relevant
with Google Ads nterested in your advertising
products and
/ services /

F" go ;I.e —
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At the core ot Google Ads is the Pay-Per-Click (PPC) model. This
means you only pay when someone clicks on your ad, not just when
they see it. This model is cost-effective and performance-driven
because advertisers invest in actual engagement, not impressions.
When a user enters a search query into Google, the plattorm runs
an ad auction in real-time. Advertisers whose keywords match that
query compete to have their ad shown. However, winning an ad
placement is not just about bidding the highest amount. Google

uses a metric called "Ad Rank,” which considers two major
components: your bid amount and your ad's Quality Score.
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Quality Score is determined by several factors: the relevance of
your ad to the search query, the quality of your landing page, the
historical pertormance of the ad, and expected click-through
rates. A high-Quality Score means Google sees your ad as
valuable and relevant to users. In some cases, advertisers with a
lower bid but higher Quality Score can outrank those bidding
more. This system ensures that the user experience remains the top
priority, even in paid advertising.

There are various types of Google Ads campaigns, each designed
for specific goals:

e Search Campaigns: Text-based ads that appear on Google's
search results page when users type in specitic queries. Ideal
for capturing high-intent traffic actively looking for
products/services.

e Display Campaigns: Visual banner ads shown across Google's

oartner websites. These are useful for brand awareness and
retargeting.

e Video Campaigns: Run primarily on YouTube. You can show
skippable or non-skippable video ads to engage your target
audience.

e Shopping Campaigns: Perfect tfor e-commerce, these ads
display product images, titles, prices, and your store name

directly in Google's Shopping tab and search results.

e App Campaigns: Automatically promote your mobile apps
across Search, Play Store, YouTube, and Display Network.
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Setting Up Your Google Ads Account

and Tools

4 Google Ads New campaign (7}

What's your main advertising goal?

Get more website sales or sign-ups

Get more visits to your physical location

NEXT

Before launching any advertising campaign on Google Ads, the
first essential step is setting up your account properly. This
orocess ensures you have the right foundation in place for
tracking, optimization, billing, and campaign structuring. A

oroperly configured Google Ads account will make it easier to
manage multiple campaigns and analyze performance accurately.
To begin, visit ads.google.com and sign in using your Google

account (Gmail). It you don’t already have a Google account,
you'll need to create one. Once logged in, Google will guide you
through an initial setup process where you'll specity your business
name, website, advertising goal, and budget. You'll also select
your country and currency, which determines how you're billed. It's
important to set these correctly, as some elements can’t be
changed later.
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Once youve completed the initial setup, you'll arrive at the
Google Ads dashboard—your main control hub for managing ad
campaigns. This dashboard is organized into several key tabs:
Campaigns, Ad Groups, Ads & Extensions, Keywords, and Tools &
Settings. Each tab serves a specitic function, helping you monitor
and fine-tune your advertising efforts. The entire Google Ads

system operates in a structured hierarchy. At the top level are
Campaigns, followed by Ad Groups within each campaign, and
then individual ads and keywords within those groups.
Understanding this layered setup is essential for creating
targeted, efficient, and well-organized advertising strategies.

.\ Google Ads New campaign

Let's get started! Use information from your
Business Profile?

e Account: The overarching container for your billing and
campaign setfings.

e Campaigns: The top-level structure where you define your
objective (e.g., Sales, Leads, Website Tratfic).

e Ad Groups: These sit within campaigns and help organize
related ads and keywords.

e Ads: The creative elements (text, images, videos) shown to
users.
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Each level of the hierarchy atfects the others. For example, a
budget set at the campaign level controls how much is spent
across all ad groups within that campaign.

Next, it's essential to link your Google Ads account with other key
tools:

1. Google Analytics 4 (GA4): This helps track what users do on
your website after clicking your ads. You can import
conversions and view deeper behavioral insights.

2.Google Tag Manager (GTM): A tag management system that
lets you add, update, and manage all your tracking codes
without manually editing your website’'s code every time.

3.Google Merchant Center: If you run an e-commerce store, this
is where you upload your product feed for Shopping Ads.

You can access all these integrations from the "Tools and
Settings" tab in your dashboard. It's also where you set up billing,
user access, audience manager, keyword planner, and conversion
tracking.

~inally, configure your account with proper user permissions it you

nave a team or agency managing your ads. You can assign
different access levels (Admin, Standard, Read-only), ensuring
that sensitive information remains secure.

In summary, setting up your Google Ads account isn't just about
getting started — it's about laying the groundwork for long-term
success. By connecting the right tools, organizing your campaigns
correctly, and using a structured account hierarchy, you'll be
better positioned to run efficient, trackable, and scalable
campaigns that deliver measurable results.
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