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Comprehensive Digital Marketing
Campaign
Campaign Strategy:

Research and Planning:

e Conduct market research to understand the target audience, their
preferences, and pain points.

e |dentify competitors and analyze their digital marketing strategies.

e Define key performance indicators (KPIls) to measure the success
of the campaign.

Content Creation

e Develop high-quality content covering each module of the digital
marketing course.
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e Create engaging blog posts, infographics, videos, and social media content to
educate and attract the audience.

e Utilize storytelling to make the content relatable and memorable.

Website Optimization:

e Optimize the campaign landing page for SEO with relevant keywords and
compelling meta descriptions.

e Ensure the website is mobile-friendly and offers a seamless user
experience.

e Implement lead capture forms and CTAs strategically throughout
the site.



Email Marketing:

e Design an email series offering valuable insights and resources related
to digital marketing fundamentals.

e Segment the email list based on user interests and engagement levels.

e Use personalized subject lines and content to increase open rates and
click-through rates.

Social Media Marketing:

e Develop a content calendar for social media platforms highlighting
key concepts.

e Engage with the audience through polls, quizzes, and live sessions to
foster interaction.

Advanced Advertising and Analytics:

e |Launch PPC campaigns targeting relevant keywords related
to digital marketing training.
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e Set up tracking pixels and conversion goals to measure campaign effectiveness.

e Use advanced analytics tools like Google Analytics and Facebook Insights to
gather actionable insights.

Conversion and Sales:

e Implement a lead nurturing sequence via email to guide prospects through
the sales funnel.

e Offer special promotions or discounts to encourage enrollment.

e Provide seamless online registration and payment options for course
enrollment.

E-Commerce and Lead Generation:
e Develop lead magnets such as ebooks, webinars, or free courses to
capture leads.
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e Create dedicated landing pages for lead generation campaigns with clear
value propositions.

e Implement email drip campaigns to nurture leads and encourage
enrollment.




